ASSESSMENT ACTIVITY FORM

Department of Communication

OUTCOMES/MEASURES UTILIZED

Outcome One - Measures Utilized

Outcome 1- Theory and Research: Communication majors will demon-
strate their understanding of the major theorepeaspectives guiding com-
munication research.

Measure 1- All communication majors enrolled in CMM 202 {nilrite a pa-
per that involves the application of a communiaatioeory or model. In this
paper students will analyze an important culturdlistorical event through
the prism of a communication theory or model.s lexpected that at least
80% of the majors will earn a minimum grade of ‘(@'score of 70%) on thig
assignment.

Measure 2- All communication majors enrolled in CMM 202 {nilrite a pa-
per that involves the application of a communiaativeory or model in the
analysis of an important interpersonal relationships expected that at least
80% of communication majors will earn a minimumdgaf "C" (a score of
70%).

Measure 3- Students will demonstrate understanding of tlagntheoretical
perspectives guiding communication research byoredipg to essay ques-
tions about communication theories and models wtherguestions challengg
students to: explain assumptions; address ovesshrch findings; and cri-
tique the utility and conceptual rigor of these miscand theories. It is ex-
pected that 80% of the students completing CMM &Dreceive a grade of
"C" (70% or higher) on this assignment.

Outcome Two - Measures Utilized

Outcome Two -Critical Analysis: All majors will correctly and insightfully
analyze a variety of communication behaviors athsions thereby demon-
strating the ability to locate issues and discawvgrortant message sending
and receiving behaviors related to a variety of eumication interests.

Measure 1- All communication majors will write a detailedalytical cri-
tigue of a communicative text presented throughafreenumber of mass me
diated communication channels (e.g., a film, taliewi program, music video,
album by a recording artist, computer program/CDMR@ video game. The
analysis must include a fine-grained descriptimggrpretation and evaluation
of the selected communicative text emphasizingaiiqular the manner in
which the text does or does not accomplish thended outcome of the com-
munication. It is expected that 80% of the majeitkearn a minimum grade
of "C" (70% or higher) on this project.

Measure 2- All majors will prepare a news/editorial anafy/#hat compels

each student to reflect upon and assess the natnotion and determination
of news. Itis expected that 90% of the mayatkearn a minimum grade of]
"C" (70% or higher) on this project.

Measure 3- All graduating communication majors respond tdkaert scale
item which assess student perceptions of the inthastcommunication
training had on their critical thinking ability.

Measure 4- All graduating communication majors respond talaert scale
item which assess student perceptions of the inthaatcommunication
training had on their decision making ability.
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RESULTS

Outcome 1 - Theory and Research

Measure 1- A total of 97.8% of all communication majors cdetjmg CMM
202 (n = 139) were able to successfully produdeesaretical application pa-
per examining an important cultural or historicatmet (90 0f92 students
earned a "C" or better).

Measure 2- A total of 85.8% of all communication majors cdetjmg CMM
202 were able to successfully produce a theoretjoglication paper analyz-
ing an important interpersonal relationship (792f students earned a "C" or
better).

Measure 3- A total of 95.6% of all majors completing CMR02 received
grade of C or higher on this assignment (88 ofs¥@jlents earned a "C" or
better).

Outcome 2 — Critical Analysis

Measure 1- A total of 94.1% of all communication majors qaeting CMM
201 received a grade of C or higher on this mea@z®f 34 students earned
a "C" or better).

Measure 2- A total of 94.1% of all communication majorswpleting
CMM 201 received a grade of "C" or better on ttgsignment (32 of 34 stu-
dents earned a "C" or better).

Measure 3 -A sample of 26 students graduating in May of 20@6ée asked

if they agreed with the statement "Because of nmgroanication education |
am able to analyze communication situations effetti" The mean student
response score was 4.18. A mean of 4.0 on thisiitdicates that the student
agrees with the statement and was used as a ber&tofrsuccess for both
measures. The modal response was 4.0.

Measure 4 - The 26 students reported a mean of 4.136 whieeda@they
agreed with the statement "Because of my commuaitatucation | am a
more effective decision maker." A mean of 4.Qhus item indicates that the
student agrees with the statement and was usetiersch mark of success for
both measures. The mode was 4.0. The correlbgtween the two variables
was not significant (r = ..336, N = 26, p >.12).
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Outcome Three - Measures Utilized

Outcome 3 -Communication Skills
All communication majors will demonstrate an afitio communicate compe
tently and effectively in a variety of communicatioontexts.

Measure 1- All majors will deliver an informative or a pe@sive speech in
CMM 111 or CMM 112. Effectiveness will be basedinstructor evaluationg
recorded on a standardized rating form. It is etgzbthat 75% of the studen
will earn a minimum grade of B on their informatiepersuasive speech.

Measure 2- A review of all student internship evaluationsmgeted by rep-
resentatives of sponsoring agencies will indiché 0% of our interns were
evaluated by their supervisors as being effectivheir internships."

Measure 3- All CMM 330 communication majors will demonsteed profi-
ciency in the conduct of interviews. This will lnde an analysis of the inter-
view proficiency and the students' ability to askkninformation from
sources, evaluate and prioritize the informatioifected. Students' ability to
present the information orally and in written fowill also be evaluated. Itis
expected that 90% of the students will earn a T% or higher).

Measure 4- All graduating communication majors will respatoda Likert
scale survey item which assess student percepfahe impact their com-
munication training had on their communication habia ltem means of 4.0
or higher indicate statement agreement and outGITEesS.

Measure 5- All graduating communication majors will respatoda Likert

scale survey item which assess student percepfahe impact their com-
munication training had on their communication hébia ltem means of 4.0
or higher indicate statement agreement and outsITEess.

Outcome Four - Measures Utilized

Outcome 4 -Research/Creative EndeavoiBepending on concentration,
student majors will demonstrate their ability: td)engage in social science r
search projects & presenting original researcintacademic or professiona
audience; 2) to engage in and produce professepradity journalism, elec-
tronic media productions or theatrical productioBath endeavors must be
substantial technical or creative accomplishmenudges by a panel of fac-
ulty and/or industry professionals.

Measure 1- Students in Com. Management, Communicationi€suatr Pub-
lic Relations will complete a research project thitter tests hypotheses usin
inferential statistics or survey a target populati@his project will include

data collection & analysis. Both approaches memtlt in a final paper that
narrates all aspects of the research project &alpoesentation of results to
faculty or professional/industry audience.slekpected that 95% of the sty
dents will earn a grade of "C" or better on thigjgct.

Measure 2 -Students in Journalism will publish one or moréctes in a lo-
cal, regional or national newspaper or magazin@resent one or more storig
on a radio or television news program.

Measure 3 -Electronic Media Ss will produce & publicly presexttieast one
radio, television or multimedia program of subsi@ntreative and technical
accomplishment as judged by a panel of faculty@midtustry professionals.

Measure 4- Com majors with a Theater concentration mustigipate in one
or more independent or faculty-directed researofepts which demonstrate
student understanding the methods of theater pegioce and production.
Additionally, theater students will either perfoin, direct or manage a main
stage or studio production of substantial creasive technical accomplish-
ment as judged by a panel of faculty and/or prodesd experts.
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RESULTS

Outcome 3 - Communication Skills

Measure 1 - Out of a sample of 160 communication majors conmget

CMM 111 & CMM 112 during the Fall 2005 and Spring0® semesters,
84.4% (135 of 160 students) received a grad®obt better on their in-
formative or persuasive speech

7]

Measure 2- Information was not provided.

Measure 3 - Of the 62 students evaluated on their intervievehity,
88.7% (55 of 62) earned a "C" or higher. The nfeaninterviewing effec-
tiveness was 3.29 (note: 4.0 = A). The mean liditato evaluate informa-
tion was 3.48. The mean for written performance @&2.

Measure 4 - A sample of 26 students graduating in Mag@®6 were
asked if they agreed with the statement "Becauseyafommunication edu-
cation | am a more effective communicator." Tleeitmean was 4.50 and
the mode was 5.0

Measure 5- A sample of 26 students graduating in May di&@O0wvere
asked if they agreed with the statement "Becauseyafommunication edu-
cation | am able to listen to other communicatomsereffectively.” The
mean for this item was 4.18 and the mode was A.Significant correlation
was observed between the two items (r = 6771, 6,9% .001).

Outcome 4 - Research/Creative Endeavors:

b

Measure 1 - Out of 54 students completing CMM 412 durihg Spring

2006 semesters, 100% successfully produced afapdr and oral presenta-

tion of that research effort (54 of 54 studentsenadged by faculty to be at a
9level of "C" or better).

2
- Measure 2- Just under 56% of the students surveyed (30 pfblished
articles in newspapers and/or magazines.

Measure 3 —Out of 15 students surveyed, 100% produced & plybtire-

ssented at least one radio, television or multimgdégram of substantial
creative and technical accomplishment as judgeal fpgnel of faculty and/or
industry professionals.

Measure 4 - Data was requested but not provided.
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Outcome Five - Measures Utilized

Outcome 5 - - Life/Career Preparation:
Communication majors will integrate their intelleat and technical develop-
ment with life/career experiences in industrialfpssional contexts.

Measure 1- Over 80% of majors will participate in either iaernship with
an approved sponsoring organization or will utikizeir knowledge, skills and
abilities in the communication process as part @btunteer community or
campus service organization project. Student padace will be reviewed
and evaluated by representatives of the sponsoranizations or agencies.

Measure 2 - All graduating majors will respond to a Likeriade survey item
which assess student perceptions of Life-CaresgdPation. Item means of
4.0 or higher indicate statement agreement andmecdsuccess.
Measure 3 - All graduating majors will respond to a Likeriade survey item
which assess student perceptions of Life-CaresggdPation. Item means of
4.0 or higher indicate statement agreement andmecdsuccess.
Measure 4 - All graduating majors will respond to a Likeriade survey item
which assess student perceptions of Life-CaresgdPation. Item means of
4.0 or higher indicate statement agreement andmecdsuccess.

Outcome Six - Measures Utilized

Outcome Six -Educational Satisfactionin a practical sense, the viability of
an academic unit rests, in part, on student satisfawith the aca-
demic/intellectual/preparatory package or produetcéed by that academic
enterprise. Accordingly, each communication majiirpossess a substantia
level of overall satisfaction with his or her major

Measure 1: All graduating communication majors will respondattikert
scale survey items which will assess student pémrepof the impact their
degree major had on their overall educational featti®n. Item means of 4.0
or higher indicate statement agreement and outGITEeSS.

Measure 2: All graduating communication majors will respondattikert
scale survey items which will assess student p&nrepof the impact their
degree major had on their overall educational featti®on. Item means of 4.0
or higher indicate statement agreement and outsmeess.
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RESULTS

Outcome 5 - Life/Career Preparation

Measure 1- Based on a sample of 26 graduating seniors, 88.483 of 26
participated in either a communication Internshigh an approved sponsor-
ing organization or utilized their knowledge, skiéind abilities in the com-
munication process as part of a VOLUNTEER COMMUNI®YCAMPUS
SERVICE ORGANIZATION PROJECT. Nearly 84% of thededents were
involved in 2 or more such activities.

Measure 2- A sample of 26 students graduating in May of @@@re asked
if they agreed with the statement "My educatioeommunication has pre-
pared me well for life after graduation." The meaas 4.18 and the mode
was 4.

Measure 3- A sample of 26 students graduating in May of 2@@6e asked

if they agreed with the statement "My educatioeommunication has pre-
pared me well as | pursue my career goals." Thenmes 4.09 and the mode
was 4.0.

Measure 4- A sample of 26 students graduating in May of@@@re asked

if they agreed with the statement "My educatiomymajor will be an im-
portant factor in my ability to secure employmenthie future." The mean
for this item was 4.18 and the mode was 4.0. cbheelation between items
1 & 2 was .672, the correlation between items 1823 .518 and the correla-
tion between items 2 & 3 was .780 (all significant001).

Outcome Six - Educational Satisfaction

Measure 1- A sample of 26 students graduating in May of 20@6erasked
if they agreed with the statement "Overall, | aris§i@d with the education |
received in communication at UD." The mean forithem was 4.18 and the
mode was 4.0.

Measure 2 - A sample of 26 students graduating in May of 2@@6e asked
if they agreed with the statement "l would recomchtrat anyone consider-
ing a major at UD select communication." The miganhe item was 4.14
and the mode was 4.0. A correlation of .862 waseoved between items 1
and 2 (significant at .001).



